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About Kyushu University Business School (QBS)

Kyushu University Business School (Official name: Kyushu
University Graduate School of Economics, Department of Industrial
Management; abbreviation: QBS) was founded in 2003 as the first
business school in Kyushu and has produced 899 graduates to date.
First, here is an introduction to the features of QBS.

Towards the development of human
resources

QBS aims to develop “international business professionals who will
lead reforms with their knowledge of management and industrial
technology and create new business values in Asia.”

They will lead change at the forefront of their organization (profit or
NPO) while systematically preparing their management knowledge
and freely utilizing it. They will also take on the challenge of
creating new business values with their sights set on Asia—beyond
Kyushu and Japan. QBS will develop international business
professionals who will open the doors for the future.

An educational program that aims to
integrate theory and practice

At QBS, teachers specializing in academic research and those with
practical business experience work together to provide education.
QBS emphasizes “the fusion of theory and practice” and provides
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opportunities for students to come into contact with the world’s most
advanced management theories and to think of ways to apply them to
their own work and master them.

In addition to the basic subjects (MBA basics), the curriculum allows
students to formulate a study plan in line with their own career plans
from an abundance of elective subjects in the fields of
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“resource/organization,” “market/strategy,” “money market/finance,”
“Asia,” and “Management of Technology (MOT).” With a compact
size of 45 students per grade level, each student is assigned a
supervising professor who can provide course consultations for

future career paths.

Those who complete the program will be awarded a world-class
Master of Business Administration degree.

Asia focus

It is imperative for Japan to contribute to the development of Asia,
the growth center of the world, in order to prosper together with
Asian countries. To this end, business professionals who can lead
such movements are essential. Kyushu is a portal to Asia, both
historically and geographically, and QBS aspires to be one of Asia’s
premier business education hubs by placing emphasis on Asia-related

themes and subjects.




For students who wish to study abroad, the opportunity to
become exchange students at partner schools in Asian
countries is accessible. QBS also accepts short-term
exchange students every year. The classes have a rich
international color, and students can get various exchange
opportunities outside of class.

The broadness of fields unique to
a comprehensive university

QBS students are provided with learning opportunities not
only in courses at QBS but also in a wide range of areas
offered by Kyushu University in general.

In 2022, in collaboration with the Graduate School of Design
and QREC (Robert T. Huang Entrepreneurship Center of
Kyushu University), a specialized track (DBEX) was

launched to develop human resources who can maximize

Toshio OHNISHI
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international business professionals
alongside leading faculty. QBS offers a
rigorous
current
management theory.
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design capabilities to discover business opportunities and

create new value.

At QBS, you will gain two invaluable
assets: expertise in management
studies, a critical tool in business, and
lasting professional relationships.
Choose QBS.

Certified as
- “Evaluation and Accreditation

|
'_fé)r Professional Graduate School”
Kyushu University Business School was authenticated as
- “Certified Education and Accreditation for Professional
Graduate Schogls™ by Japan University Accreditation
As$egiation in April 1;2019: BUSINESS SCHOOL
ACCREDITED
2024.4~2029.3
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To be International Business Professionals

who will lead reforms with their knowledge of
management and industrial technology and
create new business values in Asia

To prepare students for professional management positions

Students will be challenged with a demanding curriculum to ensure that they acquire the advanced knowledge and
expertise required of management professionals. QBS graduates are awarded the internationally recognized Master of
Business Administration (MBA) degree from Kyushu University.

Aspire to be the leader in Asia

As a business school in Kyushu, a portal to Asia, we prioritize Asia-related themes and courses with a solid awareness
of developing business professionals who can play an active role in Asia and conduct study abroad programs as well as
student exchanges with leading business schools in Asia. We have created an environment where students can learn
while experiencing business dynamism in Asia.

Human resources who create business value from the latest
technology

Kyushu stands at the frontier of technology-oriented Japan. Industrial technology is the key for Kyushu to play a leading
role in the development of Asia. Kyushu has an accumulation of various technologies, however, regarding business
schools, QBS emphasizes Management of Technology (MOT) , which links technology to business value. QBS’s MOT
is a unique educational program that connects technology and business by taking advantage of the strengths of having a
comprehensive university in its background.

Incorporate the capabilities of design into business

In recent years, entrepreneurship is becoming increasingly important in businesses as it takes on the challenge of creat-
ing new business values by discovering business opportunities while maximizing the use of design capabilities. In
response to this trend, we launched the Design x Business x Entrepreneurship Specialized Track (DBEX) in 2022, which
provides an education that integrates design, business, and entrepreneurship in the framework of the collaboration of
three departments (QBS, Graduate School of Design , and QREC).
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Student exchange programs and study trips
are offered among influential business
schools in Asia.

The program offers a public seminar
and workshop in business value creation
based on MOT.
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We have commenced a certificate
program with a fusion foundation of
different fields, such as design.
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A workshop at our partner school in Asia
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A workshop covering business value creation
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Business plan contest

A joint seminar
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Participation in competitions and events
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QBS International Expansion

A creative education/training program focused on Asia

Aiming to be the foremost business education base in Asia, QBS promotes exchange with major business schools in all Asian nations that are achieving

dynamic and rapid development.

Association of Asia-Pacific Business Schools

QBS joined the Association of Asia-Pacific Business
Schools (AAPBS) in May 2015. A total of 130
business schools from 21 countries around the world
are a part of AAPBS. QBS’s association with
AAPBS creates many opportunities for networking

at events with a large number of influential business
schools.

Overseas Study Tours

QBS conducts study tours twice a year during summer and spring
breaks. These tours enable participants to exchange ideas with
students from partner business schools and observe Asia’s
development through local visits, including company and factory
tours. Lectures by faculty from partner institutions and case studies
from partner schools provide strategies for addressing current
problems. Since its inception with Shanghai Jiao Tong University in

March 2005, QBS has organized 36 overseas study tours as of June
2025, with the scope and quality of these exchanges continually
increasing. In February 2025, students visited Chulalongkorn
University in Thailand for student exchanges.

Study Abroad Referrals

QBS students can study abroad at our partner schools in China, Taiwan,
the Philippines, and Thailand in the Spring/Summer semester of their
second year. Every year, several students study abroad to learn specialized
courses and improve their cross-cultural communication skills.

Exchange students from our partner schools arrive at QBS in late
September and stay until the following February. Since 2007, QBS has
annually hosted 8 to 15 students. In the 2024 academic year, 6 students
from China, 2 from the Philippines, and 2 from Taiwan came to Japan,
fostering active cultural and academic exchange.
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Foreign Visiting Professors

Our Asian Studies course, “Asian Business Strategy,” is taught by a University of Finance and Economics, Northeastern University,
visiting professor from our overseas partner schools. Since 2004, 21 National Chengchi University (Taiwan) and Ateneo de Manila
professors have been invited from Renmin University of China, University (Philippine), et al. Students can learn about the dynamism
Nanjing University, Zhejiang University, Huazhong University of of Asian businesses and management strategies in Fukuoka.

Science and Technology, Dalian University of Technology, Dongbei

) Dalian University of Technology (K3EIE T K%)
Dalian Dongbei University of Finance Departmental Affiliate
and Economics (BRALEFIRAZ)

Changchun  Jilin University (F#kA%) Kyushu University Affiliate |

Peking University (JL5AS) Kyushu University Affiliate
Beijing Renmin University of China (HELARKS) / y

Shanghai Shanghai Jiao Tong University ((E/B3Z@A%E)  FISTEEATROIEE RPNl E

Nanjing Nanjing University (BBRAS) Kyushu University Affiliate

Hangzhou  Zhejiang University GisTA%) Kyushu University Affiliate

Wuhan Huazhong University of Science
and Technology (ZEFRRIHKS)

Kyushu University Affiliate

National Chengchi University (E3ZBUGAKS)

National Taiwan Normal University
(._L D/%Eﬁ%ﬂﬁ?‘)

Ateneo de Manila University

. Chulalongkorn Universit Departmental Affiliate
Thailand e SIVETSE oo e

Thammasat University Kyushu University Affiliate
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Earn an MBA Degree While Working

QBS offers a variety of formats designed to
serve the educational needs of working individuals.

Evening Lectures on
Weekdays (Hakata)

Daytime Lectures on
Weekends (Ito)

To provide classes that accommodate the
busy schedules of working students, we
offer two 90-minute classes at 18:30 on
weekdays (Monday through Friday) at
the conveniently located Hakata School
(JR Kyushu Hakata City) and Saturday
classes at the Kyushu University Ito
Campus. Intensive courses taught by
experienced part-time faculty and
seminars led by a diverse array of
instructors who have been actively
working on the frontline of business
fields are also offered on weekends.

Student Exchange
Program

QBS stays in several prestigious business
schools in Asia by using the exchange
program. MBA students from our partner
schools in Asia visit QBS in the
Autumn/Winter semester, and in turn,
QBS students study abroad in the
Spring/Summer semester.

E-learning

Students who are unable to attend a
class due to a business trip or for other
reasons can access instructional material
via the Internet.

07

Long-Term
Degree Program

A special three-year course of study is
available for those who are exceptionally
busy. The total tuition for the three-year
course is the same as that of the two-year
course.

Study Room & Library

The School of Economics building at
the Ito Campus offers a study room and
lockers to QBS students 24 hours a day.
Hakata School also has a study room,
library, and lockers. We also have a
student salon and IT room.

Fee Reimbursement
System

Students who have successfully completed
a degree program may be entitled to a
refund for a portion of the admission and
tuition fee by the government. For more
information, contact “Hello Work: Public
Unemployment Security Office”.

Advisor System

Designated mentors/instructors —are
assigned to assist first-year students with
program and curriculum decisions.
Second-year students pursue their career
goals under the guidance of supervisors.

Recurrent Education
System

Knowledge and information regarding
business are continuously changing.
QBS graduates are allowed to audit
classes to keep current.
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Faculty Supported by The
Collective Strengths of Kyushu University

The Department of Business and Technology Management (QBS) currently has faculty members who have top-notch achievements as
researchers or practitioners, and teach cutting-edge management knowledge. In addition, utilizing the strengths of Kyushu University as
a comprehensive university, faculty members who lead in various fields from other departments participate in QBS education to meet

diverse learning needs.

(Center for Science, Technology and Innovation Policy Studies)

The CSTIPS was founded in April 2012 as a development base for the
Ministry of Education, Culture, Sports, Science and Technology’s “Science
of Science, Technology and Innovation Policy program.” Several courses
are already available to QBS students.

cstps | 1@?* . CSTIPS

T

COLLABORATION BETWEEN FOUR o
KYUSHU UNIVERSITY GRADUATE SCHOOLS

In April 2006, QBS and three graduate schools of Kyushu University (Law
School / Department of Health Care Administration and Management,
Graduate School of Medical Sciences / Department of Clinical Psychology
Practice, and Graduate School of Human-Environment Studies) agreed to
cooperate and permit students of other graduate schools to participate in
their programs.

QREC
CSTIPS

)

N
T
s

lty of
sign

Faculty of
Law T
Faculty of
Languages Other
& Cultures Institutions

(The Robert T. Huang Entrepreneurship Center)

Since its establishment in December 2010, QREC (Robert T.
Huang Entrepreneurship Center of Kyushu University) has been
offering a variety of entrepreneurship-related courses and
programs. QBS students have already taken related courses.

@ REC

| QREC | *ﬁ%k

The new certificate program, Design x Business x
Entrepreneurship Specialized Track (DBEX), began in 2022
in collaboration with the Faculty of Design. Students who
have taken courses at the Graduate School of Design or
QREC and earned the required credits will receive a DBEX
certificate in addition to their MBA.

Faculty of Economics

Department of
Business and Technology Management

Department of
International Economy and Management

Department of
Industry and Business System

Department of
Economic Engineering

Kyushu University Business School / 08




Faculty at The Department of
Business and Technology Management

Megumi
TAKATA
Professor

Industry-Academic
Collaboration Management

Complete Coaching on
MOT Know-How

| am in charge of lectures related to
businesses’ competitive edge based on
industry-academic cooperation. MOT is
simply the act of turning technology into
business. In the lectures, we give close
guidance on MOT know-how. We warmly
welcome those who want to create new
businesses using the university’s technology,
those who want to be technician-managers,
and those who want to be technological
entrepreneurs. Won’t you come and grow
with us?

- —
-
.l'l'-.l'

; Akiko
SATO

L Associate Professor
‘v International Management
Asian Industries and Companies
Understanding the World

Means Understanding
Yourself and Japan

| teach educational courses on International
Management and Asian industries and companies
for MBA students. My research focuses on
International Business, Strategic Management,
Global Strategy, Multinational Enterprises (MNEs),
Emerging Markets, and Institutions in host countries.
| apply an empirical approach to my research. The
global business environment offers numerous
opportunities for MNEs, and even local Japanese
small and medium-sized enterprises (SMEs) are
expanding  their  businesses internationally
nowadays. However, both opportunities and risks
now extend across borders, and thus, careful
preparation and well-developed internationalization
strategies are critical. We welcome potential
candidates who are interested in engaging with the
dynamic field of International Business.
09

L ?@1’ Takehiko

== OGI
Professor

Corporate Governance
and Auditing
Management Control

For those who are seriously
aiming to become CxOs

We welcome those who are seriously aiming
to become CxOs. What characteristics
should CxOs possess? CxOs should have
strong “knowledge” (theory and logic) and a
strong “axis” (leadership and sense of
accountability). | would like to share with the
class my experiences of serving as the CxO
of three listed companies and two startups
(one of which is a public company) and,
together with the students, think about what
a CxO in the future should be like.

Kunio
IKARI
Lecturer

Leadership Theories
Organizational Behaviors

Learning and practice of
leadership to create the future

In the rapidly changing business environment,
such as digital transformation (DX) and
globalization, our work styles and values are
changing significantly. Organizational
behavior theory is a research domain that
focuses on the behaviors of individuals and
groups that are useful for producing excellent
results. Some of the research topics we
tackle are business terms such as leadership
and motivation. However, many business and
academic terms are conceptually different.
Systematically learning these concepts and
acquiring the ability to apply them practically
will lead to increased added value in business
in the future.

Takefumi
MOKUDAI

Professor

Corporate Strategy
Production Operation
Management

‘\
A
Seeking the Strengths of
Japanese Companies

Overseas expansion of factories and the Internet
of things (loT) are becoming opportunities to
re-examine the state of Japanese manufacturing.
Faced with competition from companies in
emerging economics and Western countries,
where should Japanese companies seek their
strong points? As operational capabilities at
factories are enhanced, strategic ability of
headquarters to utilize the operational strengths
is being called into question. | am looking to use
both case methods and discussions between
classmates and instructors in workshops to
create an intellectual basis to support
decision-making and action to respond to this
issue, in addition to studying the latest
management theory.

Miwa
RIKIMARU

Assistant Professor
Research Skills

Necessity and potential of
diversity management

Diversity management initially focused on
improving the social status of minorities.
However, in recent years, research has
progressed to utilize diversity in organizational
performance. When we hear the word
“diversity,” the active participation of women
in Japan often comes to mind, but diversity
encompasses not only gender and nationality
but also experiences and perspectives.
Diversity management contemplates how to
connect those differences to the
organization’s performance.

QBS students are very diverse. Together, let
us learn how you can demonstrate your
strengths in this diverse environment.
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To educate high-level professionals who create new business value, outstanding leaders in both education and research must take on the task of

teaching. Full-time faculty members at QBS have superior accomplishments either as researchers or business leaders. Every year, many QBS

graduates exhibit a high degree of satisfaction with their studies, and thrive remarkably in society. Amid the outstanding Japanese learning and

research environment that Kyushu University prides itself in, daily lectures create wisdom beyond conventional frameworks through lively discussions

between faculty members and students. QBS believes that this “combination of theory and practice” is itself indispensable for training management

professionals.

Yoichi
YOSHIMURA

._ Professor
Corporate Finance
/' Corporate Value Creation and
M&A

Climbing the Ladder to Executive Leadership:
Finance Theory and Practice
as a Decision-Making Tool

Maximizing corporate value is the core mission of
management. This course presents insights from
both investor and executive perspectives. It
examines the role of private equity, the processes
of M&As, and the use of corporate finance in
decision-making. Participants gain practical finance
skills applicable to business, including financial
strategy, capital allocation, and corporate valuation,
and develop data-driven management judgment.
Through studies at Kyushu University Business
School, students are prepared to become leaders
who can effect positive change in society. The
course focuses on understanding value creation
and building the skills necessary to succeed in
business.

@&,
=

—_
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Making Decisions Based on
Accurate Data Interpretation

Rapid  digitalization ~ generates  and
accumulates large volumes of data across alll
business contexts, with the proliferation of
loT and Al accelerating this growth
exponentially. Advances in data collection
and analysis tools have made data
accessible to non-specialists. However,
simply observing raw data does not provide
valuable insights. In this course, you will learn
fundamental statistical concepts and
methodologies to develop the skills required
to extract meaningful insights from data.
Through exercises using real-world data, you
will develop the ability to use practical data,
aiming to become a professional capable of
data-driven decision-making.

Kohei KAKINO

Assistant Professor

Creation of New Industries
Business Statistics

==
i Mitsunori

HIROGAKI
Associate Professor
Marketing Strategy
International Marketing

Marketing theory and

practice

Philip Kotler states, ‘Marketing is the science
and art of exploring, creating and delivering
value to satisfy the needs of a target market
at a profit” In other words, Marketing is
about the principles that guide your
customer-focused actions, so that your
company can consistently make profits to
continue doing business. With numerous
competitors and a multitude of similar
products in the market, how do you get your
customers to choose your products and
services? Furthermore, what kind of
ingenuity is needed to increase sales under
a limited budget and time? In the lectures,
we will acquire practical problem-solving
skills to survive in the market based on the
latest academic knowledge in marketing as
well as case studies.

Taku
HIRANO

\ Associate Professor
"-— Corporate Ethics
7 Business Risk Management
The Essentials of
Risk Management

Recent corporate scandals and industrial
accidents highlight the need for business
risk management to ensure sustainable
growth. However, the concept of risk
management is academic and ambiguous,
making its essence difficult to understand.
This class introduces students to theories of
philosophy, engineering, and psychology as
well as business administration, and
explores the essence of risk management
through the linkage of theory and practice.
This class is designed to provide students
with the opportunity to learn the essence of
risk management by organizing the models
and methods we have in a clear and sensible
manner.

Kyushu University Business School / 10



Yubun
SUZUKI
Professor

Intercultural
Communication

Let’s Develop Communicative
Skills for Cultural Survival

My course largely consists of reading English
materials and discussion in English. The
reading texts fluctuate between Japanese
corporations and cross-cultural contact, but
further expansion of the topics is in order.
Discussion topics range from popular
business issues to larger matters like
national policies. Both of these course
components  will provide students with
increased English ability, enabling them to
overcome cultural differences. This course
usually has many exchange students and is
therefore suitable for those looking for
international discussion and intercultural
communication.

Katsufumi
MATSUI
Associate Professor

Venture Companies
Entrepreneurial
Opportunity Search

.

Creating New Value
Through Technology

In “Entrepreneurial Opportunity Search”, we
examine practical approaches to social
issues and the ethical dilemmas they
present, using tech startups and non-profit
activities as case studies. Drawing on
expertise developed in university startup
support and entrepreneurship education, the
course aims to develop creative thinking and
flexible execution skills focused on the future
through hands-on learning.

Satoko
YASUDA

l'- Professor
‘ Industry and Technology

The key to the success of
open innovation is strategies
and policies

Open innovation is a strategy that aims to
popularize new products while accelerating
the speed of research and development. A
company that excels in this area divides
technology  development  projects into
“competitive domains” and “non-competitive
domains” based on advanced strategies and
widely releases internal knowledge related to
the latter to promote open innovation while
implementing differentiation through
in-house development in the “competitive
domain.” Intellectual property rights systems,
industry-university collaboration policies, and
policies on highly skilled human resources
support these strategies. | would like to
discuss such open innovation strategies with
students and the systems that support them.

Ryo
FUKUDA

’ Associate Professor
Understanding Policies
Affecting Business Activities

Industry and Policy

Although the modern economy relies mainly
on market mechanisms, central and local
governments implement various policy
interventions. Understanding these policy
mechanisms and their practical realities is
essential for business activities. “Industry
and Policy” examines both the theory and
practice of such policies, including how they
guide national and local industrial structures
and promote innovation. The course
enhances understanding through student
discussions that use current policies as case
studies.

Britton
Elliott
BROOKS

b .
Associate Professor
- = Business Communication
" in English

Learning Japanese Corporate
Communication Strategies

Having grown up in Hawaii, been educated in
England, and now working in Japan, |
recognize both the necessity and challenges
of cross-cultural communication, which is
essential for effective collaboration. In my
class, we examine several Japanese
companies and analyze the corporate
messages they convey. By studying their
English mission statements, we explore how
to incorporate and adapt the communication
strategies these Japanese companies use in
an increasingly globalized world.

Short-term Executive Program

QBS has offered its short-term Executive
Program as a social collaboration project
since FY2010. This short-term intensive
training course encapsulates the essence of
the MBA program for executives; mainly in
their 40s to 50s at large and small to

medium-sized enterprises, financial

institutions and public organizations. Students
learn the essentials taught in the MBA
program and acquire the most advanced
business knowledge through the four-month

(approx.).
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Human Network after Graduation

Kyushu University Business School Alumni Network

The QBS Alumni Network (QAN) is a community organization
composed of QBS graduates. Established in March 2006, it became a
general incorporated association on April 1, 2019. The organization
maintains that an active network establishes an effective feedback
system, providing both direct and indirect benefits to all stakeholders.
By connecting the increasing number of QBS graduates, QAN aims to
add value to its members, the local community, and QBS.

Message from QAN’s President

Hello, everyone. I am Nishii, the representative of the General Incorporated
Association QAN. QAN is an alumni organization with over 800 members
who studied Industrial Management at QBS. QBS offers not only an excellent
curriculum but also opportunities to expand networks with alumni and
experienced professionals from various industries after program completion.
QAN aims to strengthen this network by planning and implementing diverse
networking and learning opportunities at monthly board meetings. Completing
the QBS program and earning an MBA is challenging, as students must
balance work and academics while maintaining self-discipline. However, the
connections formed among peers who have completed this demanding training
are strong. Among cross-industry networking groups, I believe QAN is
Kyushu’s leading network. As QAN’s representative, I will continue to ensure
that this exceptional talent network contributes to the development of Fukuoka
and the Japanese economy. I look forward to meeting everyone.

Takeo NISHII
QAN’s President
(15th QBS Graduate)
May 2025

Kyushu University Business School / 12



Courses and Degree Requirements

Degree

Requirements

Course credits: 36 credits or more

Course term: 2 or 3 years (for long-term course students only)

DBEX
certificate

Required Courses: 12 Credits

MBA Basic Courses

Corporate Ethics

Organizational Management

Elective Courses: 24 Credits or more

DBEX(Design X Business X Entrepreneurship)Track

| 7I37élé)7(7Fiie;Iaitie;iic:ioiuir;é 6 credits or more
(offered by QREC and Faculty of Design)

DBEX Basic 8 credits or more

Resources and Organization

Market and Strategy

Finance

Asia

Mot

Special Lecture / Advanced Lecture

Strategic Human
Resources Management

Organizational
Behaviors

Corporate Governance
and Auditing

Business
Risk Management

International Business Law

Corporate Strategy

International Business
Analysis*

Global Environment
of Business

Industry and Policy

Financial Management

Business Statistics

Business in China
Asian Industries and
Companies*
Intercultural
Communication
(Business Topics in English)

Industry and Technology

Management of
Research & Development

Industry & Academia
Collaboration Management

Production Operations
Management

| Entrepreneurial
Opportunity Search

Intellectual Property
Management

Core Competency
Management

Advanced Lecture on
Corporate Entrepreneurship

Creation of
New Industries

Special Lecturell
Advanced Lecturel
in Management
Advanced Lecturell
in Management
Advanced Seminarl-1

in Management
Advanced Seminarl-2

in Management

Research Skills

Project Training

Internship

Of these, four or more credits are from Required Elective Courses:

Resources and Organaztion

Market and Strategy

Finance

Asia

Mot

Management Control*
Intellectual Property
Law in Practice

International Marketing*

Intematignal Business

Analysis

Corporate Value
Creation and M&A*

Asian Industries and
Companies*

Asian Multinational
Corporations*

Project Management*

*Taught in English

*Only courses taught in English are Required Elective Courses




2025 Timetable

First Semester

[ 1 Required subject *Taught in English *Quarter system courses

Period | Time [\ [e]\\ TUE WED THU FRI T SAT
JR Hakata Station Lecture Room Ito Campus
Production 8:40
) ) A ) Indust| d
I Microeconomics F\)/lperanons " Research Skills Tro]scLljwsnc?I/ogr\]/ 10?1 o
18:30 anagemen
= S 10:30 | Corporate Research
2 [20:00 . S Governance | Project
< Global Environment Industry and 12:00 | and Auditing | Seminar
S of Business Policy 13:00
o4 g
2 i 14:30 | Bysi Creation
< . Leraleli Business . ) usiness % NEw
= I Accounting (SRRl Communication in Corporate Finance Marketing Strategy 14: Law f
& | 20:10 ot English* =Y Industries
S 16:20
ALY Business Risk
Management
Period| e | MON TUE WED THU FRI - SAT
JR Hakata Station Lecture Room Ito Campus
. 8:40
Production
1 Microeconomics Operations Research Skills ITr;dCLr‘]Snthozr;d 10?10
18:30 Management
o S 10:30 | Corporate Research
£ |20:00 ) S Governance | Project
S GfloBbaI‘Enwronment L?dustry and 12:00 | and Auditing | Seminar
3 of Business Core 13:00
@ Competency * 14330 Creation
) i Management s Busi
€ " Leadershi Business = ) : usiness t Neww
I | Accounting rSTip Communication in Corporate Finance | Marketing 1450 | Law or New
g 20:10 Theories English* Strategy ; Industries
n s 16:20
21:40 Business Risk
Management

Laboratory of Joint Program

Multinational Corporations in Asia*

Intensive Courses

* Quarter System Course Summer Core Competency Management (1&2 period on Fri.)

Strategic Human Resources Management

9/8, 9/10-11, 9/17-18, 9/25, 9/26, 9/29

Business in China

8/18~8/24

Tax Management

8/29, 9/1, 9/3, 9/5, 9/9, 9/12, 9/16, 9/22

Public Management

8/19, 8/28, 9/4, 9/9, 9/19, 9/20, 9/21, 9/24, 9/26

Knowledge Management

8/30, 8/31, 9/6, 9/7

Organizational Management

8/30, 8/31, 9/6, 9/7

Second Semester

sl || T MON TUE WED THU FRI e SAT
JR Hakata Station Lecture Room Ito Campus
Asian o 8:40
1 Industries and Corporate Value Intercultural Organizational 10310
X " ral - ; :
18:30 | Companies* Creation and M&A Communication Behaviors - -
20§00 10§30 Management Pfosjggc
—_ . *
e P 12:00 | Control Seminar
) vance - -
s High-tech | Seminar Entrepreneurial 13:00 | Asian
(@] Analysis | L1 Opportunity Search* S Business
= (biweekly) Management | International °P Y R tateey
° I Corporate Ethics Corporate Strategy biweskly) Marketing* 14:50
20:10 S Japanese*| Intellectual | Industry &
S 16:20 |Business | Property |Academia
21:40 Research 1640 |Lawin Lawin Collaboration
Skills s Practice | Practice* |Management
18:10 (biweekly)
F,eriod| Time | MON TUE WED THU FRI Time | SAT
JR Hakata Station Lecture Room Ito Campus
Asian A 8:40
1 s el Corporate Value Intercultural Organizational 10310
X " a :
18:30 | Companies* Creation and M&A Communication Behaviors
5 s 10%30 Management Research
20:00 % Project
= ey Control Seminar
© Advanced ;
5 High-tech | Seminar Advanced Lecture 13:00 | Asian
N Analysis | F1in on Corporate § Business
o (biweekly) Management | | oo nal Entrepreneurship* 14:30 | Strategy*
= I Corporate Ethics Corporate Strategy (biweekly) Marketing* 14:50
< |20:10 S Japanese*| Intellectual | Industry &
S 16:20 |Business | Property |Academia
21:40 ReceaCh 16:40 |Lawin Law in Collaboration
Skills s Practice | Practice* | Management
18:10 (biweekly)

* Quarter System Course Fall

Winter

Entrepreneurial Opportunity Search (1&2 period on Fri.)
Advanced Lecture on Corporate Entrepreneurship (1&2 period on Fri.)
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Additional Information and Access Maps

Desgree

Kyushu University Ito Campus East Zone

MBA: Master of Business Administration \ 4
Tuition (2025) Enrollment
Admission Fee i (CaISL(J)rfsgol?eg) TE)UdeerSt / -
| students /year s East 1 Bldg.
JPY 282,000 | JPY 535,800 o
~r

Student Data Breakdown (as of April, 2025)

Ratio of students with jobs to
full-time students:

Ratio of Japanese to
non-Japanese students:

Full-time
students
1 students

1%

Non-dJapanese
7 students

7%

Ito Campus
Meinohama

Kyudai—Gakkentoshicl:-=-'Cl"’:.iﬁnf¢:‘m:.:tD

Hashimoto
@)

QBS HP and Facebook
https://qbs.kyushu-u.ac.jp
https://www.facebook.com/QBS.MBA

East 2 Bldg.

Faculty of
Economics

L

’ Hospital Campus

. L O
Maidashi-Kyudaibyoinmae o Iy Kyushu University L

LessWaY | Hakata School i
," JR Hakata City 9F/10F
S - ;

£

oka
%\t\\;‘;ﬂ ExXp

Ropponmatsu

Kyushu
Expressway

FUKUOKA
CITY

i

Official Name of QBS Access

The Department of Business and
Technology Management
Graduate School of Economics,
Kyushu University

OTo Ito Campus
JR Chikuhi Line / Showa Bus from
Gakkentoshiekimae
Showa Bus / Kyudai East Zone
Nishitetsu Bus / Kyudai Big Orange

©Kyushu University Hakata School
JR Hakata City 9F/10F



